
GORENJE LIFE STYLE MAGAZINE

58     WHAT’S IN

THE LUXURY OF

FRESHNESS
Gorenje Side-by-Side fridge freezers with a 

capacity of 605 litres will accommodate even the 

most vigorous of your grocery shopping sprees. 

397 litres of volume in the refrigerator compart-

ment and 158 litres in the freezer compartment will 

surely provide ample storage for your culinary de-

sires, ideas, and inspirational impulses. However, it 

is not only the size that matters. 

The three-door Side-by-Side model boasts a 

large freezer compartment which is positioned 

below the refrigerator compartment and the food 

is top-loaded into it. Storage space is provided by a 

large basket and one additional drawer for deeply 

frozen food, while an icemaker tops off the versatil-

ity of this appliance’s performance.

New and unique system of food storage in the 

door shelves and bins.

There is no partition wall 

in the refrigerator com-

partment, which is par-

ticularly convenient when 

storing large party trays 

and plates. Furthermore, 

the temperature in the 

Zero’n’Fresh compartment 

can be controlled by turn-

ing a small knob.

A luxury of freshness, conve-
nient double opening, a large freezer com-
partment with convenient pull-out opening 
mechanism, attractive form, and ecological 
consumption – could you ask for anything 
more from a fridge-freezer, your cool kitchen 
helper?
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“French-style” fridge freezers of similar di-

mensions were only recently still notorious for 

their huge power consumption. However, the 

new Gorenje Side-by-Side model has broken 

with this tradition as it only uses 544 kWh per 

year, thus ranking in the most economic A en-

ergy class. Its performance is further upgraded 

by the NO FROST Advanced system that pro-

vides optimum circulation of cool air and elimi-

nates humidity from the freezer compartment to 

prevent accumulation of ice on the frozen food 

and in the freezer compartment interior.

It is fitted with an icemaker and an additional ice drawer that will 

make you an excellent host at any moment.



P O G L E J T E  B O L J E !  KO  G R E  Z A  O B L I KOVA N J E , 
G R E  H K R AT I  Z A  P O P O L N O ST  N A  P RV I  P O G L E D 
in za privlačnost tistega, kar je pod površjem. Novi vgradni aparati brezčasno privlačne linije PURE združujejo 
pretekle izkušnje z naprednimi inovacijami. Pečica  preseneti tako z učinkom krušne peči kot tudi s 
preprostim pogrevanjem krožnikov ter preverjeno zagotavlja odlične rezultate pečenja. Patentirani elektronski 
programski modul DirecTOUCH omogoča natančne nastavitve po volji samosvojega mojstra, manj izkušeni pa lahko 
s preprostim dotikom simbola jedi prav tako navdušijo s svojimi kuharskimi dosežki. V tej zgodbi se aparat prilagaja 
kuharju, ne kuhar aparatu. To je zgodba iz notranjosti: the inside story. 

‹ Linija PURE ›

www.gorenje.com
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A PEEK
INTO

The oven is a part of those pleasant childhood memories, when 

the women in our families brought out with formidable skill the best 

from appliances that would today appear pre-historic. Those appli-

ances had a single function: cooking at a previously set tempera-

ture. And our aunts and grannies handled them with perfection. 

Without a single peek into the oven, and without a single piece of 

additional equipment, they would remove the delightfully smelling 

baking trays with their masterpieces from the oven at precisely the 

right time, celebrating with a proud, yet calm smile.

Today when a plethora of skills is required even from a casual 

cook, I find it quite difficult to attain such mastery. Luckily, some 

Without an oven, it is all but impossible to 
prepare a decent meal. What would a breakfast be without 
freshly baked bread and pastry; what remains of the Sunday 
lunch without a roast; and what good is a summer dinner 
without fish and vegetables?

THE
OVEN

household appliance manufacturers are increasingly adapting to 

our needs. The purpose of these cooking assistants is to give us an 

edge in our daily battle with time as we are looking to eat freshly 

prepared food with the taste of our own liking. Moreover, this should 

be achieved as simply as possible, without intricate recipes which, 

to be honest, few people have the time to study. There is little time 

for experiments and coincidences. In the tense atmosphere of our 

everyday, the latest generation of Gorenje ovens where the entire 

operation is reduced to a few touches, seems like a true relief. 

IT IS THE RIGHT TOUCH THAT MATTERS

Needless to say, they first surprise with their perfect appearance. 

Flat glass door features metal parts that only serve to highlight or 

delineate the form. Ergonomically designed buttons on some models, 

and a touch screen on the most elegant ones. It is often said that the 

right touch can change a lot; the same applies to this oven. Clearly 

laid out graphics of the innovative patent-protected DirecTOUCH 

electronic module enables starting the appliance simply by touching 
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HomeMADE oven
Inspired by wood-fired ovens
Innovative design solution employed 
in the new Gorenje built-in ovens, 
coupled with well though-out heater 
placement, paves the way for supe-
rior results. The rounded lines of side 
walls and the arched ceiling result in 
the most effective distribution of hot 
air throughout the oven, thus cook-
ing all the food uniformly throughout 
the oven cavity.

DirectTOUCH, one touch 
for a perfect result

Electronic module is a revolutionary novelty 
introduced by the new generation of Gorenje 

cookers and built-in ovens featuring touch 
screen operation. Numerous preset programs 
automatically select the right combination of 

heaters, the right temperature and cooking 
time; in addition, all parameters can still be set 
according to your preferences and experience 

should you wish to do so. Your own settings 
can be saved and easily retrieved from the 

memory when using the oven the next time. 

It is the task of contemporary kitchen 
assistants to give us an edge in our daily 
battle with time, and the new generation 
of Gorenje ovens with which everything 
is done quickly and merely by touching 
the right spots, seems a true relief. 

1 2 3

three symbols – one of them represents the food you are about to 

cook or thaw – and the oven does the rest of the work all by itself. All 

that remains for you is to set the table, and new Gorenje ovens will 

assist you in this as well: the WarmPlate function allows you to warm 

the plates in the oven. Similarly, the StayWarm function will keep your 

food at the right temperature if you are not quite ready to serve it.

 New generation ovens boast many patented innovations that 

sustain Gorenje’s role as a trendsetter when it comes to contempo-

rary methods of food preparation. The interior of the homeMADE 

ovens brings an innovative shape inspired by baker’s ovens, with 

arched ceiling and rounded side walls, as well as the well though-

out placement of heaters, called PerfectGrill, which leads to even 

more uniform cooking throughout the oven cavity. Useful capacity 

of these ovens amounts to 65 litres and they allow cooking at three 

levels simultaneously. Another one of their special features is that 

they only take six minutes to heat up to 200°C, while the outer side 

of the door and side walls remains cool owing to the UltraDynami-

Cooling system. Removable door is a convenient feature when it 

comes to cleaning it. Similarly, cleaning the oven interior is made 

quite easy: instead of the drudgery of rubbing the oven walls, pour 

half a litre of water into the baking tray and turn on the oven for 

half an hour with the AquaClean feature; the steam will soften all 

the dirt. The oven with double lighting also includes removable and 

dishwasher-safe EasyClean accessories made of EcoClean enamel. 

Cleaning is further facilitated by the replaceable catalytic layer on 

the back wall of the oven cavity.

The new generation of Gorenje ovens will prove so perfect that 

you will not hesitate to entrust these appliances with preparing 

your favourite dishes – while using the time you save for entertain-

ment and relaxation.
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How to remove banana from your rompers? 
Turn to lemon and salt.

The combination of lemon and salt doesn’t go along only with 

tequila. It is also suitable for other strong stuff like banana that de-

spite its innocent outside is a real devil when it gets hold of your 

baby’s wardrobe. Banana stains are almost impossible to remove. 

However, there is one solution: lay the banana stained rompers flat 

on a towel, rub half of a lemon well into the stain (the material must 

be colourfast), spread a thick layer of salt on top and let it work for 

a few hours in a plastic bag. Then, wash the romper following the 

care instructions on the label.

Itchy wool? 
Freeze it.

Wool can itch. So what do you do if you want to feel the 

softness of your brand new wool jumper rather than its itchi-

ness? Do you just throw it away? No. Next time, before putting 

on a wool jumper or any other wool product that irritates your 

skin, place it in the freezer. After a few hours, the wool should no 

longer itch.

How to remove grass stains from the blue jeans?
Use glycerine or toothpaste.

Every Sunday, the same thing happens: your little champ 

comes home after having played football, leaving you rubbing 

and scrubbing the green stains for hours while chanting “sport 

is healthy, let the child play, sport is healthy, washing clothes is 

fun”. Forget the brainwashing. Put glycerine on the stain and let 

it set for 10-15 minutes then wash the jeans following the care 

label instructions. If you don’t have glycerine: brush the stains 

with plain toothpaste and then follow the washing instructions. 

Once upon a time, clothes had a practical function – to keep us warm. Nowadays we use clothes to make a 
statement. From time to time clothes need to be washed. Sometimes they get stains as (fortunately) life is not stain-free 
but full of green meadows, mashed bananas and other things of this sort. They get wrinkled or sweaty. And sometimes 
they even itch. Here are some practical tips on how to give your clothes a VIP treatment they deserve. 

GOOD ADVICE
Give your clothes a VIP treatment
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How to prevent your clothes from changing colours?
Don’t be sloppy when sorting.
Right from the cradle we learn that the world is systematic. 

The fork lies to the left.  Pedestrians walk on sidewalks. 

Green means go. Red means stop. Most of us have learned 

to comply, but logic doesn’t always prevail in the laundry 

room. Many sort their laundry by the “it’ll-be-okay” principle. 

Well, it isn’t always okay, so we recommend you to establish 

a sorting system. Sort laundry by temperature, wash pro-

gram and colour. White/light colours together, dark/strong 

colours together. Wool is washed separately. Wash clothes 

that can stand boiling separately.

How to prevent your laundry from smelling of mil-
dew?
Remember 1, 2 and 3. 

This may sound familiar: you have done your laundry and 

you are looking forward to taking a deep breath of freshly 

laundered clothes. Instead your nose is confronted with the 

heavy, foul stench of mildew. A little like the smell of a wet 

towel found in a long lost gym bag. It’s not pleasant when 

your business shirt stinks. Now what? Take preventive mea-

sures: 1) Let the machine’s door/lid stand open after washing 

so the damp air can escape. 2) Rinse old water and dirt off of 

the door/lid. And, 3) take the soap dispensers out and wash 

the soap scum away with dishwashing liquid.

How to make sure your spinning outfit stays in 
shape?
Say Yes to Jogging. 

Sweat is good (there’s truth to the proverb: the more 

you sweat the better shape you’re in). But, sweat also stinks. 

So, after jogging on a treadmill or in a forest, you just want 

to put the workout clothes directly in the washing machine 

and give them a thorough run through on full force. That’s 

not necessary. The clothes aren’t dirty; they are just sweaty 

and don’t need washing at 60° C. Choose a lower tempera-

ture and more gentle wash. Choose the special Jogging pro-

gram on Gorenje’s machines that washes at 40° C and spins 

at 1000 rotations. So both your clothes and the environment 

can stay in shape.

How to prevent moths from moving in to your ward-
robe?
Feed them rinds. 

The thought of moths breeding in one’s favourite clothes 

should be enough to mobilise one to clean closets regularly. But 

somehow this kind of activity usually ranks low on the to-do-list 

for the weekend. Way down the list after relaxing, making pan-

cakes, mushroom hunt, adventure race, afternoon nap. So here’s a 

trick that will enable you to clean closets only once a year: spread 

dry lemon or orange rinds between the clothes and shoes in clos-

ets and drawers. Change the rinds a couple of times a year.
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IMPOSSIBLE MEANS YOU 
HAVEN’T TRIED HARD
ENOUGH
Interview with Petra Majdič, 
the World’s second best 
cross-country skier

Petra Majdič, 
Slovenia’s best cross-coun-
try skier, has been rubbing 
shoulders with the giants of 
the sport for many years, 
and last season she came 
second in the World Cup, 
thus becoming the second 
best cross-country skier in 
the world. Gorenje has been 
avidly supporting her fan-
tastic journey in the sport 
for a number of years.
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How do you feel when you are referred to as ‘the 
best cross-country skier of all time’ in the media?

It is very kind but also quite a burden. I am not a person who 

likes to look back. I barely notice the present; I always look ahead, to 

the future and am focused on where there’s room for improvement… 

which is very hard, because I don’t want to let anyone down. At the 

same time I am not used to resting on my laurels and I want more, 

more, more and then some.

Apart from your admirable determination and 
dedication to the sport, what got you from ranking 69th in the 
world in the 1999/2000 season to ranking second in this one?

I was incredibly lucky to have been accompanied by two truly 

great trainers, Robert Slabanja and Ivan Hudač. They are two of the 

few who believe that it is possible to achieve great results even in 

cross-country skiing, and being from Slovenia. If you are not one 

hundred percent sure of yourself, trust is more than necessary. I 

believed I could make it, because I trust in myself. But others said 

success was impossible. My motto is: impossible does not exist. Im-

possible means you haven’t tried hard enough. Anything is possible 

if you train and try hard enough. My success has also been blessed 

by my almost abnormal stubbornness. Anyone who tells me I am not 

capable of doing something should know that that would be a big-

ger encouragement for me than praise. Being motivated means you 

can go beyond your limits. My family are also my biggest support. 

We are very close and they know what goes on before and after 

every race, no matter where in the world I am. The same applies to 

my circle of close friends, who have been with me on this journey 

for fifteen years.

Opinions count – how do you feel about repre-
senting Slovenia, Slovenians and Slovenian companies like Gore-
nje in front of millions of spectators all over the world?

I feel good, but I am aware of the responsibilities and duties that 

entails. Representing Slovenia means new possibilities for me and - 

almost metaphorically - for future generations, because my results 

define the future of young skiers to come. I get nervous, in fear of 

disappointing my trainers, supporters, the media and the general 

public. Nervousness also comes from the responsibility you feel to-

wards the sponsors or anyone who has directly or indirectly invested 

in me. I am aware that professional sport is a business and if I don’t 

come up with results, my chances of increasing or keeping my bud-

get are slim. We are not fighting for a win but for a series of wins 

now, which is much more difficult. It’s not enough being one of the 

best; you have to be THE best. Being that is, of course, extremely 

hard, especially with the fierce competition. 160 skiers, who all man-

aged to reach the top 30 at some point this season, were awarded 

World Cup points this year, which indicates that there are at least a 

hundred very credible competitors.

Gorenje has been your sponsor and…?

For me Gorenje means great design. It stands for a quality 

brand. This isn’t your mass production, recognisable only because 

you can’t avoid seeing it everywhere. No, Gorenje means quality. It 

is constantly ahead of its time. There are a few months before the 

next season starts, but I am already training hard and getting ready. 

That’s how it must be at Gorenje: always looking ahead, striving to 

be the best.

Considering your next season is all about the 
Olympics, how are you preparing yourself?

I didn’t take any time off this year due to next season. We have 

already been looking at the tracks in Canada. I am also having re-

habilitation and vacuum therapies for stretching the muscles and 

straightening my spine. I have acupuncture and acupressure. From 

learning how the human mind can influence physical abilities, I try 

to get the best out of alternative as well as conventional Western 

medicine. 

I have nearly won an Olympic medal twice in front of the media 

and the public, but I still haven’t got one. It seems that in bigger 

competitions, however, medals seem to be awarded as a result of 

acts of chance. Sometimes an Olympic medallist is someone who 

wasn’t the favourite to begin with; they may have been one of the 

many good ones, but just got lucky and won it. Still, they say third 

time’s a charm. 

”We are not fighting for a win but for a 
series of wins now, which is much more 
difficult. It’s not enough to be one of the 
best; you have to be the best.”
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Exclusive IFA version of SmarTable, made of white Kerrock and 

featuring purple design accents.

TRENDY AND FASHIONABLE IN

SmarTable is a unique prestigious table 
with a remotely controlled refrigerator integrated in the 
table’s central cylindrical foot. Inside, it keeps the food 
and drinks cool, which immediately brings a new dimen-
sion to your business and social meetings, as well as 
private moments of enjoyment. Now, we present an ex-
clusive version of the SmarTable in a playful and trendy 
white-purple combination. 

Inspired by "Beyond White", the central theme of this year's 

Gorenje presentation at IFA, designer Matevž Popič of the Gorenje 

Design Studio created an exclusive version of the SmarTable in a 

playful white-purple combination which was unveiled at this year's 

SmarTable
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Kerrock is a composite material excelling with durability, 

ease of treatment and low maintenance, pleasing appearance 

and welcoming touch. It evokes the feel of natural marble 

or granite, yet remains warm and non-porous. It is available 

in numerous colours. Its many advantages and undisputable 

quality distinguish it from other similar materials, while its 

use enables instilling life into daring and creative design solu-

tions. 

SmarTable        by gorenje

IFA fair and charmed the audience with an intriguing colour combi-

nation: while classically elegant and exaltedly prestigious, it is also 

eye-catchingly trendy and fashionable. 

The table is made of white Kerrock – a highly durable, easily 

treatable, low-maintenance composite material. Resulting from 

years of research and development efforts by experts at Kolpa, Ker-

rock is an ideal medium for bringing daring and creative designs to 

life. The contrast between the elegant white surfaces and sprightly 

purple details on the table base conjures a harmony of opposites 

and evokes a relaxed ambiance of a social gathering around the 

SmarTable. 

Trendy purple colour, this year's hit both in fashion industry and 

in interior design and architecture, symbolizes mystique, dignity, 

and yearning for the unreachable, the very qualities reflected by this 

prestigious table itself. 

Gorenje, building its reputation as a design-minded company, 

first introduced its daring novelty in 2006 to surprise the audience 

at the 100% Design Fair in London. This was followed by an appear-

ance at the Foire de Paris where it was nominated for Le Grand Prix 

de l'Innovation. In 2008, its enhanced version received the audience 

award at the Observeur exhibition at the Cité des Sciences, Paris.

www.kolpa.si

 www.smar-table.com

PURPLE

Trendy purple colour is this year’s hit both in fashion industry and 

in interior design.
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GORENJE STARRY NIGHT

GLITTERING BLACK
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Following the exclusive series of 5 unique fridge freezers 
Gorenje made with 7,000 CRYSTALLIZED™ - Swarovski Elements, cre-
ated to be sold at charitable auctions, and the commercial line of presti-
gious Gorenje appliances in black or silver with 3,500 crystals (also a Plus 
X Award winner), Gorenje launched a limited edition of 100 prestigious 
fridge freezers Gorenje Starry Night with no less than 26,000 crystals.  

Thus far, over EUR 150,000 has been raised at Gorenje’s charitable auctions 

of Gorenje made with CRYSTALLIZED™ - Swarovski Elements fridge freezers. The 

auctions took place in several European cities but it is Moscow where Gorenje re-

frigerator reached its top price - a recordbreaking USD 110,000.

www.gorenje.com/inspires/
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Therefore, they have decided to 

comprehensively overhaul their web-

site both in terms of content and form. 

As a result of the revision taking place 

this year, the users will be offered even 

more valuable and entertaining con-

tents: information, amusement, online 

shopping, and communication with 

other users. This will provide conve-

nience, save time, and make purchase 

decisions easier.

The fundamental purpose of set-

ting up a web system at Gorenje is to 

establish and develop open interactive 

communication with all company stake-

holders and to build up the relationship 

between the brand and the users.

Gorenje is looking to boost its site 

traffic by offering a new platform with 

exciting in interactive contents. Consid-

erable effort will be invested to spread 

web contents on Gorenje and its prod-

ucts at the most popular web portals 

such as Youtube, Facebook, MySpace, 

and Wikipedia, as well as the major de-

sign web portals. 

Providing the foundations for the 

website are the tools that introduce, in 

the long run, a new quality of work and 

communication in the broad sense of 

the word. Hence, the revamped web-

site is considerably more transparent, 

neat, functional, and above all, consis-

tent with Gorenje’s vision of a design 

minded company. 

GORENJE WEBSITE SWEEPINGLY REVAMPED

Ambitious plans for web 
communication

Gorenje website is available in over 
30 language versions.
         
		       www.gorenje.com

Gorenje Skandinavien launched the overhauled website in eight language variants. 

Ours is a time of in-
creasingly rapid development of 
interactive media, a rising tide of 
advertising, and ever more insis-
tent need on the part of the con-
sumers for active engagement and 
customization. As the efficiency of 
traditional marketing tools is grad-
ually fading away and as market-
ing investments yielding fast and 
quantifiable results are becoming 
all but imperative, online commu-
nication between the users and the 
manufacturers is gaining weight 
as a competitive advantage; and 
Gorenje is well aware of this.



Limited edition
www.gorenjepininfarina.com/black

DESIGN THAT LASTS. THE ALLURING, REFINED AND CLEAN 
CUT DESIGN MAKES THE GORENJE PININFARINA BLACK 
COLLECTION AN UNQUESTIONABLE DESIGN ICON.
The seductive exterior conceals a multitude of state-of-the-art technological advancements to create a masterful 
combination, coupled with outstanding durability. The Gorenje Pininfarina Black Collection is the rational choice 
of trend-conscious connoisseurs who knowingly value fl awless aesthetics and timeless beauty.

GLM-Gorenje_PininA4-1-fix-ENG.indd   1 20.8.2009   12:31:10
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BERLIN
A YOUNG SOUL AND

A LONG HISTORY

Berlin is a city with the highest percent of 
one-member homes. In the last few years Berlin with its 
3.5 million inhabitants became one of the most popular 
destinations, offering excellent opportunities for career 
seekers and young artists. The mass of young people of 
different nationalities - there are 14% foreigners in Ber-
lin from 200 different world countries - created a party 
environment that no other city can surpass. In Berlin you 
will never feel like a foreigner. Variety is wanted, and 
diversity is not discriminated. Even Berlin's mayor Klaus 
Wowereit is an open man, who proclaimed his sexual 
orientation with the words »I am gay, which is good«.

Berlin is unique. Always swarmed, and never boring. In spite its 

hard history and the burden it carries, or because of this burden, its 

humanity standards are set high. It flings into future with a manic 

ease. At times the whole city seems like one big party. Did anyone 

mention sleep? Well, it is overrated.

What about the traffic chaos typical of most big cities? Berlin 

is a friendly city, seriously. The percent of car owners (the lowest in 

Europe, 416 vehicles per 1000 inhabitants) has decreased for two 

more percents in the last ten years. Traffic is fluent, and public trans-

port is in exemplary state. Berlin's streets are safe and dominated 

by cyclists.

The history of the cruel intervention in humanity is presented in 

one of largest open-air galleries in the world. All that is left of the 160 

kilometers long Berlin wall that divided the city in two parts, shutting 

Author: Mateja Janežič
Photos: Idema archive
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the western part of the city from the Eastern Germany, is a 1.3 kilo-

meters long monument to freedom (East Side Gallery). On this spot, 

which tells a tragic story, a number of small bars and restaurants 

burst on the bank of the river Spree. The river is not only a fishing 

spot, it even mimics the seaside. While sipping a cocktail your feet 

are buried in warm sand. And soon you find yourself a new story, one 

about a tropical beach party.

The cuisine stories of the city are uncountable, it would be im-

possible to make just one cookbook of the best recipes. In one of the 

most attractive city areas Prenzlauer Berga the smells invite you into 

Asian, African, Caribbean restaurants. Their menus are more than 

colorful. If you stop by the African restaurant Massai, you will be 

caught in the exotic feel. The atmosphere and the music will make 

you dizzy, together with banana beer.

In Berlin the day never ends with supper. The evening in Berlin 

hides all the colors of the rainbow, from dark night tones, and glow-

ing neon lights to soft candle light. Do you enjoy musicals or caba-

ret? Potsdamer Platz offers exactly the entertainment you need. It 

does not lag behind West End or Broadway. The teenage energy fills 

the warm nights in Berlin. Thoughtfully designed clubs with three 

floors of different music, rafts on the river, or the view off a 12-sto-

rey socialist-looking skyscraper. You will not notice when the night 

will slowly melt into day. Pretty soon you might find yourself in the 

middle of a festival, which will take over the streets. From fashion 

shows to film festivals, contemporary or classical music festivals, 

culture carnivals, marathons to Christopher's Love Parade, Berlin is 

always ready to accept new challenges and welcome open-minded 

people of our planet.

These are the infinite and colorful possibilities that the city with 

the soul of a teenager and a number of historical scars offers. Saying 

goodbye to it will not be easy. Your heart beats in its rhythm! Will 

you ever calm it down? It might take some time.

Must see:
•	 The remains of the Berlin wall in East Side Gallery

•	 Brandenburg Tor, the symbol of freedom and unity

•	 Reichstag, the building of the German Parliament

•	 Sony Center and Potsdamer Platz, a carrousel of fun and 

cultural simulation

•	 Fernsehturn, ranks among 15 highest TV towers in the 

world

More interesting sights and attractions at www.visitberlin.de.

Restaurants, clubs, bars:
•	 Gagarin: Knaackstrasse 22, www.bar-gagarin.de

•	 Watergate: Falckensteinstrasse 49, www.water-gate.de

•	 Berghain Panoramabar: Am Wriezener Bahnhof 1,

	 www.berghain.de



GORENJE LIFE STYLE MAGAZINE

74     IN PERSON

Since then, kitchen appliances have been a design-free zone. I 

spent three and a half years as the editor of the Icon, a leading in-

ternational design magazine, without finding a single fridge, oven or 

microwave that was worthy of publication.

That is, until I discovered Gorenje. I first came across the brand in 

2007 when I attended the Belgrade Design Week. Gorenje was an ex-

hibitor and sponsor and they were presenting a new kitchen by the up-

coming French design star Ora-Ïto – a clever move, as Ora-Ïto was the 

headline speaker at the Belgrade Design Week conference that year.

The Futuristic Kitchen was beautiful and unlike any kitchen I’d 

seen before – a white extruded capsule with appliances and worktop 

built into what looked a bit like an open-sided, space-age caravan 

without wheels. It was presented in a kind of disco environment, with 

dry ice, flashing lights and music; and then, as if to confirm its rock-

star status, it went on tour, visiting a series of European capital cities 

where it appeared in shopping streets and markets.

Futuristic Kitchen was not exactly a normal kitchen: it was a 

clever design-led marketing campaign for the Gorenje Ora-Ïto Collec-

tion – a real, commercially available range of fridge-freezers, ovens, 

ceramic hobs and extractor hoods that were dramatically different 

from most other white goods in terms of their clean, contemporary 

styling; but also because they were not white at all. The range came 

in silver or, more dramatically, in black.

Gorenje’s work with Ora-Ïto is not the only innovative collabora-

tion to cause waves in the design press. I understand the company 

is currently developing a line of top-class products with interna-

tional design star Karim Rashid; it has also developed products 

with leading Italian styling studio Pininfarina, luxury crystal maker 

Swarovski, and even computer brand Apple, with whom it produced 

a fridge-freezer complete with an iPod docking station and speak-

ers. Mounted on the appliance door, this allows the user to listen to 

music, browse recipes and even watch cookery videos while in the 

kitchen.

For me, the brand’s most interesting collaboration so far was 

launched in April this year in Milan, during the world-famous furniture 

fair. Nika Zupanc, a talented young designer and fellow Slovenian, 

presented an exhibition of her work that included a mini induction 

hot-plate. Intriguingly titled Mrs Dalloway, this pocket-watch shaped 

product was produced with Gorenje, who also helped Zupanc put on 

her highly acclaimed Milan debut. 

A mini hot-plate is perhaps an unusual product for an upmarket, 

design-led brand like Gorenje to get involved with but it shows how 

the company supports design talent and innovative ideas. 

This is good news for designers and good news for journalists 

like myself, as it proves that the kitchen is no longer the one room in 

the home we can’t feature in our publications.

The words “white goods” and “design” 
don’t usually belong in the same sentence – at least 
not in the type of cutting-edge design I usually write 
about. As a design student I pored over images in design 
magazines of spectacular architectural fridge-freezers 
produced by Italian brand Zanussi – but that was over 
twenty years ago. 

Marcus Fairs is editor-in-chief of online magazine www.dezeen.com
Photo: Morley von Sternberg



‹ PURE line ›

BENEATH THE SURFACE OF THE NEW GENERATION 
OF GORENJE BUILT- IN APPLIANCES WHOLE
new stories are taking shape. Your home stories – created with the help of the  unique innovation 
for perfect baking results, wood-fi red oven eff ects and given the domestic touch through the innovative 
patented DirecTOUCH electronic programme module with preset programmes. These patented innovations 
are a fresh view of how we live: each in our own distinct way. Thus, the new generation of Gorenje built-in 
appliances is for each of us our own private story. The story you experience: the inside story.

www.gorenje.com
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A HEARTBREAKING 
DECISION,  ISN'T IT?  
Magic light. Mysterious darkness. Futuristic, 
provocative, outstanding. Inspiration of daring 
cosmopolitan designer Ora-Ïto. Special Gorenje 
Ora-Ïto Collection of household appliances in 
black and white colour off ers both: sparkle of 
light and power of darkness, simplicity and 
complexity at the same time. Associated with 
colour, design attains new signifi cance.

The choice is yours. Select which side of light 
you prefer to live in.

www.gorenje-oraito.com
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THE TOUCH OF LIGHT - PINK IS THE NEW BLACK
GORENJE DESIGNED BY KARIM RASHID 

LESS DECISION, MORE LIFE
GORENJE SIMPLICITY LINE

FROM PLAIN COLD TO JUST COOL
THE NEW RETRO COLLECTION

www.gorenje.comGorenje SIMPLICITY line




