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SUMMARY OF PROJECTIONS in %

2009 2010 2011

Real GDP growth
United States -2.4 3.2 3.2

Japan -5.2 3.0 2.0
Euro area 41 1.2 1.8
Total OECD -3.3 2.7 2.8

Inflation

United States 0.2 1.6 1.0

Japan -1.4 0.7 -0.3
Euro area 0.3 1.4 1.0
Total OECD 0.6 16 1.3

Unemployment rate

United States 9.3 9.7 3.9

Japan 5.1 49 4.7
Euro area 9.4 10.1 10.1
Total OECD 8.1 85 8.2
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World trade growth

Current account balance
United States
Japan

Euro area

Total OECD
Fiscal balance

United States

Japan

Euro area

Total OECD
Short-term interest rate

United States

Japan

Euro area
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2009 2010 2011
110 106 8.4
29 38 4.0
2.8 33 35
03 03 0.8
07 -08 0.7 e
-11.0 -10.7 -89
72 76 8.3
63 66 57
79 78 6.7
0.9 05 24
03 0.2 0.2
1.2 0.7 1.9

Source OECIEconomicOutlookParis 26 May 2010
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GLOBAL TRADE IS BOUNCING BACK STRONGLY
World trade, billions of 2005 US dollars
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1. Purchasing Managers' Index: summary composite index based on seasonally adjusted diffusion indices for five of the
manufacturing survey indicators.

Source: Markit Economics Limited; and OECD, Quarterly National Accounts database.
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MAJOR DOMESTIC APPLIANCES T EU PRODUCTION

EU Domestic Appliances
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Source:EUROFER (European Confederation of Iron and Steel Industries)

A Output of electrical domestic appliances in Q1 2010 increased by 2.3% y-0-y

A Output could rise 1.4% in 2010; The outlook for 2011 is more positive. Total EU output could increase by
almost 4%.

A Competition from third country suppliers of electric domestic equipment is heating up; several large
producers in Asia have plans to become a major player in the various market segments in Europe.

A The EU energy labelling scheme could have some impact on demand due to the increased consumer
awareness of the real energy use of household appliances. To some extent, it could accelerate
replacement demand in the EU.
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SALES UNITS GROWTH BY COUNTRIES Q1 2010/Q1 2009 i MDA (9 PRODUCT GROUPS)
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SALES STRUCTURE OF MAJOR DOMESTIC APPLIANCES IN EUROPE Q1 2010 - MDA (9 PRODUCT GROUPS)

EUROPE (Market)
~15 m units
+0.01%

204 Others, 7%
2%

2%

WEST EUROPE (Market) AU, 2% EAST EUROPE (Market)
~849% (share of total market sales) BE, 3% ~16% (share of total market sales)
+2.7% GER, 20% -12.3%

NDL, 4%7

PL, 4%
Skandinavija/ FR, 16%
, 6%
GORENJE (East Europe)
~52%
-3.9%

GORENJE (West Europe)
~ 48%
-2.0%

ES,
8%
UK, 10%

MDA?9 (Refrigerators, Freezers, Dishwashers, Washing Machines, Dryers, Freestanding Cookers, Built-in Ovens, Hobs, Hoods)
wo. Microwave Ovens
Others: Ukraine, Portugal, Hungary, Romania, Slovakia, Croatia, Bulgaria, Slovenia, Lithuania, Latvia, Estonia
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